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HA NDHE ]. D COMPUTING 

Handheld Computing is in* larg&st magazine 
Jn 3n« mu Hi-platform handhaitf tecrnolpgy 

markeiplats, Whether H i a focketPC or Palm 
powered PDA. Smartphone, Digital Camera or 
MP2 Player - if it's a portable information 
device it will be covered in the magazine. 

Handheld Computing helps, readers learn 
about these cutting-edge products lo make 
informed buying decisions, in audiiion to news, 
reviews, tips and shopping ad we for all 
handheld PC platforms and other mobile 
devices, the magazine offers unique, easy to 
reference resource guides listing hundreds of 
products in Ihe he lie si categories 


CiPCUlAT IQN&Dliffiltl UT TON 

Handheld Computing magazine circulator is 
100.0CD copies per issue and is published S limes s 
year. Sales channels include subscriber copies, 
national and Internet retailers, newsstands and trade 
shows 


Retaii outlets include 


Bernes £ Noble 
B. Dailon 
Borders 
Chapters 
Comp USA 
Franklin Covey 


Frys 
Hastings 
Micro Center 
Naljfine! Record Marl 
R.ilm Dig-hil Medu 


Piggy Wiggly 
3 nin{jars 
Safoway 
Super Stand 
Wei- Mart 


Now distributed al most mapr U.S. A.rpoils 


ttw domlnsnct of mobUe handl iew devices lit l»th 
iimiV:- , SKK i vii persorut llfrstvlrt it ibutoi to 

|J ie Ik^UiillHy thrw tjaCjil-M v mid “toCvT 
,ippllc:al loi it offn people. Pul HatxItHrlrt Cun ipulliitj 
bo wort, fot you by 1 e H ictiLno tfih n*prm id iiIejIi 
SDifpditigj conwnurw who wo driving this growlr^ 
nwlcit 

Exports pje-dicl Hurt Ihe mobile hnndhdct device 
nwket will fopve over 1 .3 Million users, and tie 
worth an estimated $20 Pillion by SOWS 4 

* University of Texas ai Austin 
rrttflJAwww.ijtex&sedu/computerJpiKi 


"I read my Handheld Computrng subscription 
(over-twover wilhlii days of receiving tt.Keef* 
up the good wait. I've sent subscriptions lo 
clients iv wpII as business associates.'' 

- 0. GenllJe 

"I have become a de-facto handheld guru for 
my 1 3,000 employes school system, and my 

unsought M^I 1 . I'. H flirM! I r■-s.. r ;?f -h-Iii ij 

your mag azi ne. Tha nk you, H HC tea mf 

-CMartln 
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SPACE 


ISSUE DATE 

ISSUE 

FEATURES 

& MATERIAL 
CLOSE 

BONUS 

DISTRIBUTION 

JANUARY/ 

FEBRUARY 

2004 

7.0 

• Best Products of 2003 Awards 

• Entertainment Anywhere 

• How to Get Email on Your PDA 

Nov 14 ‘03 
Nov 20 ‘03 

Issue 7.0 

Dec 8-10, 03 

The Emerging Technology 
Showcase, Scottsdale, AZ 

Trade show distribution at 

CES, Las Vegas 

APRIL/ 

MAY 

2004 

7.1 

• Pocket Digital Video 

• Video Cards - Turn your PDA into a Pocket Tivo 

• Money Matters - Track Expenses, etc. 

• Super Phones 

• GPS Pull Out Section 

Apr 19 ‘04 

Apr 26 ‘04 


JUNE/ 

JULY 

2004 

72 

• Removeable Storage 

• Portable Entertainment 

• WiFi Everywhere 

• Smartphone Roundup 

• Home Media Center - Revisited 

May 6 '04 

May 19 '04 


AUGUST 

2004 

7.3 

• Music on the Go 

• GPS 

• Got to have it (Software, Add-ons, Devices) 

• DigiCam Roundup 

• Convergence Devices / all-in-one 

• Cell Fun (Cell Entertainment - Ring tones, games, news, etc.) 

Jul 8 '04 

Jul 21 '04 



HOLIDAY BG • Buyer's Guide Sept 16'04 

BUYER'S Sept 28 '04 

BUIDE 

NOV/ 7.4 • Mobile Device Roundup (PDA, MP3, DigiCam, Oct 1 '04 

DEC Smartphone) Oct 15 '04 

2004 • That's Entertainment 

• Holiday Shopping Guide 

• Ultimate Guide to Digital Photography 

• Ultimate Guide to Home Media Center 

• Cell Phone Buyer's Guide 


MOBILE 

MEDIA GROUP 
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PUBLISHING SCHEDULE/ Handheld Computing 




Advertising 

Space 

Reservation 

Advertising 

Materials 

Due 

Issue 

Mails 

Newsstand 

On-Sale 


ISSUE 





7.0 

January 

11/14/03 

11/20/03 

12/10/03 

12/31/03 

7.1 

April/May 

4/19/04 

4/26/04 

5/20/04 

5/25/04 

7.2 

June/July 

5/6/04 

5/19/04 

7/22/04 

7/27/04 

7.3 

August 

7/8/04 

7/21/04 

9/23/04 

9/28/04 

BG 

Holiday Buyer’s Guide 

9/16/04 

9/28/04 

10/29/04 

11/2/04 

7.4 

Nov/Dec 

10/1/04 

10/15/04 

11/18/04 

11/23/04 



ADVERTISING RATE CARD/ Handheld Computing 


Full Page 
2/3 Page 
1/2 Page 
1/3 Page 
1/4 Page 


lx 

3x 

6x 

3,300 

3,000 

2,700 

2,615 

2,415 

2,140 

1,980 

1,800 

1,620 

1,310 

1,190 

1,070 

990 

900 

810 


Two-color Rates deduct 15% 

Black & White Rates deduct 25% 
Special Position Request plus 15% 


MARKETPLACE RATE CARD/ Handheld Computing 



lx 

3x 

6x 

Full Page 

2,615 

2,415 

2,140 

2/3 Page 

1,980 

1,800 

1,620 

1/2 Page 

1,310 

1,190 

1,070 

1/3 Page 

990 

900 

810 

1/4 Page 

785 

725 

640 

1/8 Page 

460 

425 

375 

Classified 





20 Words/6 issues 250 


Rate Base = 100,000 
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GENDER 

74% Male, 26% Female 


AGE 

55% 18-44 Years Old 

DEMOGRAPHICS 

HOUSEHOLD INCOME 

74% HHI of $60,000 or Higher 


EDUCATION 

79% Bachelors Degree or Higher 

READER 

Average Time Spent Reading 

INVOLVEMENT 

Handheld Computing - 40 Minutes or More 


68% of Purchases Influenced by Handheld Computing 
(8% PC world, 4% PC Magazine) 

96% Own or Plan to Purchase a Digital Camera 


READER 


89% Plan to Purchase a Smart Phone, RIM Device or PDA 
in the Next 12 Months 


PURCHASING 


HABITS 


44% Own or Plan to Purchase a MP3 or Mobile Multi Media 
Player 

56% Own or Plan to Purchase a WiFi or Bluetooth Network 


77% Own or Plan to Purchase Hardware Accessories 


89% Own or Plan to Purchase Entertainment Software 


79% Have Purchased Productivity Software 


Perseus Development Corporation, June 2003 
SI Marketing Creations, May 2003 


i 


OBIL 

EDIAGROU 
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Contract Feriad: Frequency ascounlE are baaed 
on tho nurrtwf gF ins^dipns contrgclcrl ^igrintf 
inserts orders must eccorrpany all sp-sce 
reservations 

CanceUlJtions: Caneeihaiiuhs or charlyes in orders 
nay not bo made by the stfvertsor or its 3jj®ncv 
after - the space closing date 
Credit and PiymtniTtnn* and c*rtdilidn»: Nm 
^tfrertsers must fumigh credit and barhk rafarancm 
cv can establish- credit by parynwtt in advance. 
Billing Pr^cedurei - ; in wees ?rc nothin 30 
Says or billing [Sale. 

Past Dun. All account! nol pasd in kill within 10 
days gF billing dWIc will egrry a L^le charge? 

par month. 

Note: Adveriism.g malarial* wii be stored rev 12 
rnnnths tosi njn gnd tom ^froyed unless 
other written instructions are received Irom toe 
adh'Eitiser or its aoency 

1 Advertsemenls are accepted upon the 
representation lliat advertlsev and it* agency h^rve 
the n^il to publish Ihe contents thereof, tn 
consideration of auch publication, advertiser and its 

Sp^mcy ggrEE Ip irvdr-mriiry ^nd hold publisher 

harmless af?ffnst any exposure or loss by r e-ason of 
any damns anamg out si publication. 

2 An ccmorlts ttT ^dvertsrmmls subjed 
to pubishor's approval PUbisher reserv es the n^ll 
1o rerect ui caned arty adverti^e-ment. insertion 
c^dfr pr Kpgc* rrasrvgbon gl. any time 

3- F-ositonm g of adveriisement is at tri c 

ascrefion dl Ihe publisher pepJ 'where a request 
for # st^cific preferred posits* 1 is accepts by to* 
publisher m wnfftog 

A Pubhshei shall have no liabiltty fpr errors 

m Key nij mbgrs B or in any .preparation nr co-neebnn 
done by publisher 

5 Cancelations or changes in onfel may 
not te msCe by th-e advertiser or rts agonl after the 
apace dosing date. 

6 Ail insertnn oroers xt# accepted subject to 
the previsions of cur current r ate card. Rates are 
subjecl to change upon notice Irom publisher. 

7 Cancdleflinn ctf rEs^rvabgns for ary 
Other re-ason in- whole or in part by the advediser 
will result In an adjustment at Ihe rale ^ahort rate) 


sssed on actual insertions 1o reflect setuai space used: 

^1 ihR eamgd ke^j^ncy pr vplyrra? rgbtf 
S Publisher shall not ce liable ter any costs or 

damages for tenure to publish an advertisement for any 
reason 

$ Publisher shell have Ihe ngfil 1o hbd advertiser 

or its advertising agency jointly and severally hade 
for 5UC*1 mgnisf? ?f 5 riuo i^d payable Co puhli^hpr fpr 
a-Svertsing which gdyedis^ - or its egent ordered and its 
agency ordared stvj which a^ertsing v/as published 
f0 Fjiluro to -moNff ins^rlign wdw c^wpond ir> 

snee cv othe^ise kVitTi rale schedule is regarded ori-y aa 
a dencal errev and pucxicabcn k made and chained lor 
upgn fri^ t«-ms or thri whfldUk m fpr.-o wiChpul Further 
notice 

t' Publisher ls nrf hatie rev delays in delivery 

^ldtor ngrukivnry in lhr ^vpnt nF gn A^F of God, gctlPn 
by any government or qua&a-gwemmert entity hre, 
f|pud l infiLifreclrcn. rtol, explosion en-targo, stake* 
iptem.ipbcns of any iond, wwk slew-^-'^n, or any 
condition beyond the control ol publisher affecting 
production or delivery in any matter 

12 The ward advertsemientwill z€ placed wvth 
copy, which, in toe publish-era c^mon, resembles 

frflongl mgfctor 

1 3 Ary ^ requiring typesetting, eleclronic 
manipuiabon, corrections or other prepavalion by 

pgfelicetwn must hp n^Eiv^ hy spact r*5ervaiign 

Seadirw Adaiionel charges w" bo sopped 

14 Ff4tssi pi uurs cannot be furnished 

Putli^hrr will, on written revest, filrs=, 

to other cuWcetifFis five v^King days afar receipt of 
insbucbcm and authortzaHon to make a se4 of <iiplioate 
fi|ES DupliHrtigfis and han^-n^Forwgrdinq will t-r billed 
al cost 

16 Putfisher reserve* Ihe nghl to trim, leset. or to 

Chnr.gp cuts to sland^J S«iC 

17 No conditions other than those set forth in tois 
rane card shall be binding on to^ publisher unless 
specifically agrsec? to in vnitng by thH publisher; 

i- _c-.sher will not be bound by conditions prated or 
appe^nng on ovd^r blanks or copy nafruebens whicit 
conflict v^ith ptovisions fvi this rgig egrd 
1 ft. As used m this section entitled "Teems and 

Conditions th* term “pubUsher" shell refer to Vnhili? 

Media toe. o< _ . where relevant, to pve-press and. 

prodjcbon ^jppfievs performing wcvk on bel iair or toe 
PuWisher 
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Mechanical Specifications For Print Ads 

Advertising Materials 

Handheld Computing™ Magazine requires that all specifications 
be followed for the preparation of all digital ads. Charges incurred 
by the publisher to meet these specs due to advertiser or agency error 
will be paid by the advertiser. 

Applications and Fonts 

•Quark Xpress 4, Macromedia Freehand 9, Adobe Illustrator 10 
and Adobe Photoshop 6 are all accepted. Mac files preferred. 

•All fonts should be Adobe Postscript Type 1 with no style 
attributes applied to the basic fonts. No True Type fonts. 

• PC files are accepted but may create additional handling 
charges and costs. PC fonts are not accepted . All text must be 
converted to paths/outlines or bitmapped art. 

Layout 

•Build ads to trim size. For full page, full bleed ads, extend art 
.125" beyond trim. (See diagram below) 

•Keep important matter 1/4" from final trims/borders. 

•Please set your trapping and overprint accordingly. We will not 
alter your trap settings. 

Scans/Images 

•All images must be in CMYK color mode. 

•Scanned or bitmaped images must be 300 ppi and should not be 
enlarged beyond 110% or reduced more than 50% in the layout. 
•Image file format should be flattened TIF or EPS. 

•JPEG, GIF, PICT, and BMP formats are NOT supported. 

Final Files 

•Files should be named using alpha-numeric characters only. 
•Please add a period and three character file extension: 
scan_Ol.tif, drawing.eps 

•Please include your name, our publication code* and a file 
extension in your file name. 

YourCoName_OurPubCode_YourAdName.tif 
AcmeAnvils_HHC_H vyWeigh tAd. qxd 
AcmeDynamite_HHC_BlasterAd.eps 
•If the file size is smaller than 5MB ad can be e-mailed, larger 
than 5MB, you must supply it on a Zip disk or CD (which will be 
returned only by request). We also have ftp transfer options. 
•Please label your Zip Disk or CD with the name of the magazine 
in which your ad is to appear and your contact information. 
•Include a printed directory of the disk s contents. 

•Provide a hard copy proof containing 100% of the file 
information for each ad. 

• If submitting electronically, you must include a screen optimized 
PDFfor “proofing” 

•For Quark ads: all elements used in the creation of the document 
(native Quark file, images and fonts) must be included. 

•Please eliminate unused data and supply only those fonts 
required by your ad. Do not send PC fonts. We highly 
recommend the use of Flightcheck for packaging files. 


• For Photoshop ads, save as flattened tif or eps file format. 

• Illustrator or Freehand, convert all text to paths/outlines and 
embed images. 

Shipping Instructions 

Address all electronic files and proofs to: 

Mobile Media Group 

P.O.Box 2714 
El Granada, CA 94018 

E-mail: craigr@mobilemg.com 
ftp: Advertiser Directory: ftp.pdabuzz.com 
username: mediaupload 
password:buzz! @ 

We recommend the use of Fetch or FTP Voyger 
for ftp transfers 


* Publication Codes 

HHC Handheld Computing 

HBG Handheld Computing Buyer’s Guide 
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Revised Ad Sizes for 2004 


Ad Sizes 


Ad Size 

Dimensions (w x h) 

Full Page - Full Bleed 

8.125x11.125 

Trim Size 

8x10.875 

Live Area 

7.5x10.375 

2/3 Page Vertical 

4.875 x 10.375 

1/3 Page Vertical 

2.375 x 10.375 

1/2 Page Vertical 

3.8125 x 10.875 

1/2 Page Horizontal 

7.375 x 5.125 

1/3 Page Square 

4.875 x 4.875 

1 /4 Page 

3.625 x5 


Inserts - Call for details 


Marketplace Ad Size Dimensions (w x h) 

1/4 Page 3.625 x5 

1/8 Page 3.625 x 2.5 


Gray - .125" bleed 
Black line - Trim 
White - safe margin 
Black - Live area 


Full Page (Trim) 
8x10.875 



1/2 Page Hor 

7.375 x 5.125 



2/3 Page Vert 

4.875 x 10.375 



1 13 Page Sq 

4.875 x4.875 



1 13 Page Vert 

2.375 x 10.375 



1 /4 Page 

3.625 x5 



1 12 Page Vert 

3.8125 x 10.875 


1 / 8 " 


1/4" 


Marketplace Ad 
1 IA and 1 18 Pg 
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